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estimatesand other farwardooking statements that are
stibject to-risks and uncertginties. A discussion:of factors-that
m&y af?m ’fmm vesults Is contalned in SBC's filings with the
wehiary mmission. SBC disclaims any
abkg&z%w m update mﬁ revise statéments containged in this
presertation based or new Information-or otherwise.
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o free cash flow _
«High-guality credit profile
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Cost discipline
» Frge o ity ﬁ%?
» High-quality credit profile |
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EBITDA Margins
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+ 1H 2002 copital spend
total 3.8 billion,
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Frae Caat Flow Gt Flow
Before mw&m i&i‘ z:m’ E%iwt%amﬁas » SBOs 2002 freo cash fow

after dividends totaled
1.7 bittion ... up from
B822 milllion in 2081,

* Q02 dividend increase
troup this year gnd SBCs
largest since 1580,

+ Dividendingreases svery
year since 1684,
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@ mmwma] paper reduced
by $1:68n 20

« EBITDA Interest coverage
algo the best amiong peers

slide 10 of 24

Page 10 of 24

http://www.veracast.com/bas/32nd_annual_2002/print_slides.cfm?event_name=1051_sbccc... 9/24/2002

R T o TF r it




Print Slides Page 11 of 24

uel

s Data
¢ Access Lines
« Long Distance

dlide 11 of 24

http://www.veracast.com/bas/32nd_annual_2002/print_slides.cfm?event_name=1051_sbccc... 9/24/2002

T




Print Slides

*«

Wireline
Volce Tnchuding

Long Distance

&%gw&m

e W0L AG0L A0Z ageR

e Gnmr oages agee agme

slide 12 of 24

Page 12 of 24

http://www.veracast.com/bas/32nd_annual _2002/print_slides.cfm?event name=1051 sbcce... 9/24/2002




Print Slides

- agoRYoY
Data Reverise Grovth

(200812001,

Consumer 80.8%
Busiress »
(ncluding 18Ps)  (04)%
{including wireless) 94%
Tokal 7.5
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Growth Rate Comparisons ‘Segment Growth Rates
Totsh 86)%  Lage/Global (5.1)%
Government] )
Sducation/Medical 9.7%
oo 134%
Total

Total less ISP +2.80%b
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Leader In Da

26 2007
iﬁmﬁ%ﬁmmy

e SBCS 200
revenus stream totaled
$2.2 billiory - 30%
targer than Yerizon's,
more than double
BeliSouth's.
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= More e 70%: of BBCY
tﬁﬁ%ﬁ"?m added In 2002
e for e bwo Jargest
X%(%
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m ﬂa&n 0% crx%“ all
UnE-Plines are r
sesidertinl, |

= 1y SBC for | .
E-P gttes; 54:%1 m«@ ;
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aggressively by the large ‘
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“Wie are not going Into
gross iargievof 45% o the

Belsy Do
Svusiird ATET Covmanay
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» Destroys incentives to invest in nebwork
ompetition

« Waakens true facilites-based ¢
« Undermines Universal Sewvice

® %@ﬁﬁﬁé@ .éz_nfi:%m?ys on ILEC ability to absorb all margin
prassures and make all capital investment

» Not a viable-or sustainable model
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Working proactively with regulators an
policysmakers at state and federal levels
Long-distance entry

DSL expansion

More aggressive bundling

~ DSL{T5% less liely to chium) |
~ Packages In service up $4% 2Q02 versus 2G04
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2302 Results & 618,000 net gain in
| | digital post-paid
Subscribers: 22:2m subseribers

POMs s Fourth consecuiive
P guarker of yesr-over
EBITOA subscriber ARPY
Operating Income: ~ $722M

» 100% digital network
coverage ... 98% of
network traffic digitel
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Clear Focus

» Pro-active revenue strategies
|

~ Bundling infdatives
- Growth platform expansion - data, LD, DSL

» Cost discipline
« Strong free cash flow
« High=quality credit metrics

p move industry away from
=P and to a sustainable model
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